
In the era of naked 
brands and big data, 
the art of strategy 
and the science of 
measurement are 
needed more than 
ever in order to help 
you think outside of 

the brand bubble, and that only comes with tested, 
proven brand- and team-building experience.

The Art of Brand Building
Building a brand is the process of creating or 
evolving a clear story, identity and relationship 
with the people who determine the success of 
your brand. Our process ignites, engages, 
and motivates internal and external stakeholders. 
Growing a brand is core to business strategy and 
ideally involves the entire organization. We work 
with you as a growth catalyst to achieve greater 
results with your people, brands, and communi-
ties by leveraging brand strength across channels, 
products, and conversations. 

As the global 
marketplace be-
comes more clut-
tered and complex 
with increasing 
velocity, your abil-
ity to connect with 
stakeholders in new 
ways through fresh insights becomes critical. The 
heightened speed and amplification of external 
word-of-mouth and sharing will reward organiza-
tions who make a substantial commitment to 
real-time listening and big data-powered decision 
making to make better, lasting connections.

The Science of 
Brand Measurement 
Our methodology tests how branding can af-
fect and improve your business and team per-
formance. When faced with tough investment 
decisions, we give you solid evidence to make 
the right choices. We know hard decisions need 
buy-in across any organization, and our ap-
proach means that your stakeholders come on 
the journey so that the right decisions are made. 
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Brand Art+Science

Brand strategy and measurement that catalyzes leaders to grow their 
organizations through critical transition years and volatile markets.
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Combined Client 
Experience
AIG, Alltel, AOL, Apple, AT&T, Avaya, Avis, 
BEA, Cisco, Citibank, Compaq, Charles 
Schwab, Dell, DDB, Disneymobile, eBay, 
Ernst & Young, Ford, General Motors, 

Google, Grey, IBM, Jaguar, Johnson & Johnson, 
Kraft, Lever, Merck, Motorola, NCR, Reader’s Di-
gest, Safeway, Shell, Siemens, Sprint Wireless, Sun 
Microsystems, 3Com, United Nations, Verizon Wire-
less, Virgin, VISA, Vodafone, Wells Fargo.

Whitney Vosburgh Brand Strategist
Worked as executive for a cross-section of market-
making organizations, domestically and internation-
ally, from American Express to Merrill Lynch to 
Chevron to Ogilvy & Mather to Interbrand in the 
areas of branding, marketing, strategy, and man-
agement. He also worked as interim CMO and VP of 
Marketing for a number of startups that he success-
fully positioned and marketed leading to profitable 
sales, mergers, IPOs, and brand leadership. 

Chris Rigatuso Business Strategist
Combines two decades in marketing and financial 
strategy, data analytics, and performance mea-
surement. As startup CEO and chief architect of 
Adacube, he created the first cross-media SaaS 
application merging search and display advertising 
performance data. As past Director of Business 
Intelligence and Analytic apps at Oracle, he co-
designed and launched three successful 
enterprise analytics apps. 

Contact
Chris Rigatuso c 650/274-1045
bas@skyfollow.com  www.skyfollow.com

Although we have to perform com-
plex calculations and analyses from 
a deluge of data, the most important 
thing for you is having us crystallizing 
our findings into insights and actions, 
which will strengthen your brand, 
team, and bottom line. 

Brand Building Inside Out  
We build brands from the inside out by merging 
the often separate areas of marketing and brand 
management, with organizational and commu-
nity development where appropriate. We create 
organizational capacity to face and solve business 
challenges collaboratively by finding answers inter-
nally within a company’s own roots and systems. 
This differs from a more traditional consulting 
approach where company issues are taken away, 
solved externally, and then returned as answers. 
Our brand strategy catalyzes leaders to grow their 
organizations and their people, and to re-energize 
their brand communities through critical transition 
years and volatile markets.

Brand Art+Science 
We bridge the gap between brand strategy and 
measurement by using the right data to evolve the 
right story. Our brand system designs and imple-
ments growth strategies, assesses brand risk, 
measures brand opportunities, and increases the 
growth of brands. We are committed to nurturing 
people and accelerating proven ideas that rein-
force brand engagement. Our network of expert 
consultants provides strategic, creative, analytical, 
and organizational expertise to create dynamic 
brand communities and increase the value of your 
organization, brands, and offerings.

Brand 
+

Science
Bridging the brand gap.™


